H emyxeipnon BOYAHZ XHMIKA ANQNYMH ETAIPEIA nou &dpelel otnv nepipepeia KENTPIKHZ MAKEAONIAX
evTaxobnke ortn 0pdaon «EpyaAgiodnkn AvraywvioTikOTnTac» npoidrnoAoyiopou 400 ekaTt. Eupw. H dpdon oToxeulel
oTn BEATIWON TNG AVTAYWVIOTIKOTNTAC TWV MIKPWV KAl MOAU HIKPWV EMIXEIPNOEWY, €nevOUOVTAC OTOV NAPAYWYIKO
EKOUYXPOVIONO TOUG, TNV UIOBETNON CUCTNNATWY Tunonoinong & nioronoinong, kKabwg kal o€ branding kal yn@iakn
nPoBOAN.

O OuVvOAIKOG NPoUnoAoOYIOPNOC TNG €nevduoncg eival 190.873,42€ ek Twv onoiwv n dnuooia dandvn aveépXETAl O€
65.700,47€ kal ouyxpnuartodoTeital and Tnv EAAGda kar 1o Eupwnaikd Tapeio Mepipepeiakns Avantuénc Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHAaTod0Tnon kail uAonoisgital, nepiAagpavel enevoUOEIG
OTIG NAPAKATW KATNYOPIEG:
v Mnxavnuarta — EEonAiopog

v MeTagopika Peoa

MEow TG CUHHETOXNG OTN ApAon, N eNIXEipnon NETUXE:

v BeATiwoN TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdogopiag TNG

v/ gvioxuon Tng eEwoTPEPEIAC

v/ ENEKTAON TNG Ayopdc WE TN Npoobnkn VEWV NPoiovTwV & UNnNpecIinV
v €Eao@AAion uwnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPECIEC

v/ au&non TnG napaywyikoTnTac & BeATiwon AsIToupyikwy d1adikaciwv
v/ gvioxuon TngG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTApnon NoloTIKwV BECEWV Epyaaiag

Me Tn oupBoAn Tou EMAVEK gvioxUBnKe n enixeipnon ano@EpovTag oPpeAN oTNV AVTAYWVIOTIKOTNTA TNG XWPAG KABwG

KAl TNV TOMIKN OIKOVOMia.



